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Longwoods Research
Research is indicating that travel is starting to occur and the intention to travel 

yet this summer remains at approximately 70%.

Twenty-six percent (26%) say they won't feel comfortable going to a place that is 

slow to social distance and 44% say sanitation issues will keep them away.

A thorough cleaning and hygiene plan was the most important safety factor for 

Americans when visiting attractions, followed by health checks and use of 

personal protective equipment by staff



Marketing Safety





Headlines

- News 5 Cleveland 6.28.20

- The Texas Tribune 6.26.30



Safety.  
Ohio. Find It Here.





Delivering Strategic  
Messages for the Media

Media Workshop

June 30, 2020



State of the Media Today

Traditional Media Multiple Platforms

•Social

•Video

•Web

•Podcast

93% of adults get their news online.

Print reporters tend to be the best prepared.

TV reporters are more rushed. (Offer one-stop shopping.)
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How to Create and Deliver a  

Strategic Message

•Determine your goal for the interview.

•Limit yourself to three key themes.  

(Message triangle)

•Say only what you want to the

reporter to emphasize.

•Stay positive!

•Stick to your game plan.
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Key Messages

Ohio businesses are open and ready for tourists to  

make new memories, with added safety precautions.

Ohio is one of the only states in the country using safety  

at the forefront of its marketing. It’s up to all of us to

follow  safety guidelines to ensure businesses can stay

open,

the economy can recover and jobs can come back.

We want Ohioans to know if they put safety first by  

washing their hands, wearing masks and social distancing,  

they will be able to continue making memories that last.
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Key Messages: Know YourAudience

Incorporate safety into interviews.

Research is showing:

Health and safety factors are becoming  

increasingly important to travelers.

“Viewers want to know that we’re

here to help keep them safe by  

providing information to manage  

the new environment.”

75% practice social distancing.

69% wear face coverings.
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Answering Questions From the Media

•Don’t repeat negative words.

•Pivot to message points.

• Don’t pretend to know  

something you don’t.

• Be prepared to talk about  

other issues.

•Demonstrate strength  
with empathy.
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Vocal, Visual and VirtualTips

•Know your message and deliver it  

in your own way.

•Avoid jargons and filler words.

•Use action sentences, not passive voice.

•Test audio and video prior to interview.

•If you are using Zoom/Skype/FaceTime,

look at the camera so you aren’t looking

up or down in the interview.

•Position yourself in front of a window or  

strong light.

©2020 Paul Werth

Associates

6



Media Cheat Sheet
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Contact:

Celina Fabrizio
Email:

cfabrizio@werthpr.com 
Cell: 614-745-9462

werth pr.com

Questions?

mailto:cfabrizio@werthpr.com



